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•  AAA’s vision is to be “thought leaders in accounting” 
•  Our mission is 

“to further the discipline and profession of accounting 
through education, research and teaching 

•  We accomplish our mission by 
–  Expanding knowledge and idea development 
–  Promoting effective learning 
–  Informing and influencing policy and practice 
–  Advancing faculty careers 

AAA’s vision 
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•  Environmental scanning in connection with “Sharpening 
our Vision” relating to the AAA Strategic Plan 
–  Demographic factors, technological forces, economic 

conditions, political forces, competitive factors 
•  Put in place a process to gain insights into how these 

changes affect our four mission elements, and what the 
AAA needs to do to incorporate these insights into our 
thinking and planning 

•  Many will not surprise you, but they merit attention 

What is on the horizon? 
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•  Demographics of faculty is changing 
–  Average professor is 57-58 years old 
–  Growing percentage of non-tenure track faculty 
–  Growing expectations for all: teaching and research 

•  Costs of education are increasing at a high rate 
•  Growth in number of students is slowing 
•  Technology is having a major impact on how, who, and 

what we teach 
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Teaching 



AQ: Academically Qualified 
PQ: Professionally Qualified 
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•  Actual growth 1999—2009:  38% 
–  1999: 14.8 million postsecondary students, including 36% of 

the 26.8 million 18-24 year olds 
–  2009: 26.7 million, including 41% of the 30.6 million 18-24 

year olds 
•  Projected growth 2009—2020:  13% 

–   18-24 year old population is essentially flat (30.8 million) 

                                                                   Source:  U.S. Department of Education, National Center for Education Statistics 

Growth in U.S. postsecondary students:     
Fall enrollment trends 



Accounting enrollments 2000—2010 

Source:  AICPA Supply and Demand Reports 



•  What skills do accountants need? 
•  Affects education content 

–  Which technologies do we teach? 
–  How do we and the students to stay up to date? 

•  Affects pedagogy and delivery 
–  Classroom technologies 
–  Course delivery systems 
–  Online and hybrid courses 

•  What else?   
–  Social networking and students…. 
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Technology 



Technology and generations 

•  Current 18-24 year olds are all millenials (Gen Y) 
•  Current workforce has 4 generations, Boomers is the 

largest group 
•  50% of workforce will be Gen Y by 2014 and their majority 

will increase thereafter 
•  By 2020, the next (yet unnamed) generation will be of 

college age – first generation to have been exposed to 
Internet use from toddler age (“Internet Generation”) 



•  User-driven analysis 
–  Include data set and programs 
–  Enable users to re-run and modify for their own analysis 

•  Video 
–  Capture author insights 
–  Watch experiments 

•  Community features 
–  “Crowd source” impact measures 
–  Support broad, critical discussion 

•  Color 
–  Better visualization of data 
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How might a research article change? 
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The	  Pathways	  report	  explores	  seven	  elements	  
essen3al	  to	  Accoun3ng	  Educa3on:	  



 
 
 
 

      ATLANTA 2014 
                                                                                   GLOBAL PERSPECTIVES 
                    AND OPPORTUNITIES 

•  There are many challenging issues on the horizon for 
accounting educators and scholars 

•  Lurking behind all of them all is globalization 
•  Thought of “going global” is daunting to many 
•  Need to focus on benefits of adopting a global perspective 

–  Teaching, research, and service 
–  Regardless of where we live, work, and learn 

•  Need to ensure AAA does all it can to help accountants 
–  Reap these benefits 
–  Be global thought leaders in accounting 
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•  Teaching  
–  Our students live in a global world 

•  U.S. Big Four audit practice is > 25% IFRS 
•  Students are increasingly mobile 
•  Online courses reach students all over the world 
•  Social networking connects people and ideas 

•  Research  
–  Dissemination and collaboration is global 

•  Service 
–  More than 25% of AAA members live and work outside U.S. 

•  Analogous is true of our sister organizations, such as the EAA 
–  Professional organizations are increasingly global 
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Everything is global 



IAASB Teaching Research 

Service 
IFRS 

IOSCO 

Basel 

Greece 

SOX 

FEI 

Financial Crisis 

Crowd sourcing 

MOOC 

Tax incentives 

Webinars SSRN 

Online publishing 

Social networks 

AACSB 

NASBA 



•  There are many exciting challenges currently facing 
accounting education 

•  The AAA is working to learn about them and develop 
strategies for dealing with them so that we can turn 
challenges into opportunities 

•  We look forward to working with NASBA and our other 
professional counterparts to ensure a bright future for all 
accountants! 
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Concluding remarks 



Thank you! 












